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Volvo Faces 65% Decline in Q1 EV Sales: What’s Next? 

 

Thursday, May 23, 2024 

Volvo's Q1 EV sales took a nosedive, leaving many wondering if it's just a temporary 

hiccup or a serious threat to their 2030 all-electric vision. With U.S. sales down 65%, 

let's dive into the details and implications of this unexpected drop. 

 

Introduction 

Volvo Cars has committed to an ambitious goal: going all-electric by 2030. However, 

recent sales figures suggest that this transition might face more hurdles than 

anticipated. In the first quarter of 2024, Volvo's electric vehicle (EV) sales in the U.S. 

plummeted by a staggering 65%, marking the largest year-over-year percentage 

decline in the luxury segment. Is this a momentary blip, or is Volvo's grand plan in 

jeopardy? Let's explore the factors behind this decline and what it means for Volvo's 

future. 
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The Stark Numbers 

U.S. sales of Volvo's battery-powered XC40 Recharge and C40 Recharge crossovers fell 

to just 970 vehicles in Q1 2024, a dramatic drop from the previous year's figures. 

According to Cox Automotive estimates, this was the most significant year-over-year 

percentage decline in the luxury EV segment. The drop followed a 27% decline in Q4 

2023, suggesting a worrying trend. 

China, another major market for Volvo, saw a 28% decline in EV sales during the same 

period. These figures highlight a broader issue that Volvo must address to stay on 

course for its 2030 goals. 

Market Dynamics and Consumer Sentiment 

One of the primary reasons behind the decline in Volvo's EV sales is the changing 

dynamics of the EV market. The initial surge in EV adoption in the U.S. has slowed, 

shifting from an enthusiastic early adopter phase to a more skeptical mainstream 

market. Consumers are now less willing to pay a premium for new technology and 

more critical of slow charging times and limited infrastructure. 

Interestingly, while Volvo's EV sales have plummeted, their plug-in hybrid vehicle 

(PHEV) sales have surged. In Q1 2024, PHEV sales rose by 44%, indicating a growing 

preference for hybrid solutions over fully electric vehicles among consumers. Dealers 

are also adapting, with many reducing their EV inventory in favor of more popular 

PHEVs. 

Dealer Insights 

Dealers across the U.S. have shared their perspectives on the current EV market and 

Volvo's position within it. Ernie Norcross, owner of Volvo Cars Memphis, noted that 

consumer interest in EVs is waning, leading dealers to accept fewer EVs from the 

factory. Diana Kennedy, general manager of Volvo Cars Marin, pointed out that 

aggressive pricing and incentives are necessary to move EV inventory, highlighting a 

broader industry trend. 
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Volvo has responded to these challenges by adjusting its strategy. As of May 1, 2024, 

the share of EVs in Volvo's U.S. inventory stood at 9.1%, down from 17% a year ago. 

Meanwhile, PHEVs now make up 33% of inventory, up from 12%. This strategic shift 

reflects a pragmatic approach to current market realities. 

The Financial Perspective 

Despite the sales decline, Volvo remains committed to its 2030 all-electric goal. 

Michael Cottone, President of Volvo Car USA and Canada, emphasized the brand's 

focus on value over volume. Globally, Volvo's gross margin on EVs more than doubled 

to 16% in Q1 2024, indicating strong profitability even amid declining sales. 

However, the pricing challenge remains. Tesla's competitive pricing continues to set 

the benchmark in the EV market. With the Tesla Model Y qualifying for a $7,500 

federal purchase credit, its effective sticker price significantly undercuts Volvo's EV 

offerings. This price disparity poses a significant hurdle for Volvo as it seeks to attract 

EV buyers. 

Future Prospects 

Despite recent setbacks, Volvo remains steadfast in its journey toward an all-electric 

future. Björn Annwall, the brand’s Chief Commercial Officer, has reiterated Volvo's 

unwavering commitment to transition fully to electric vehicles by 2030. This ambitious 

goal underscores Volvo's forward-thinking strategy, even as it navigates the current 

market turbulence. 

To rekindle consumer interest, Volvo is gearing up to introduce exciting new models 

like the spacious EX90 crossover and the sleek EX30 utility vehicle. These additions to 

their EV lineup are poised to capture attention and drive sales. Moreover, ongoing 

advancements in battery technology and the expansion of public charging 

infrastructure are set to enhance the appeal and feasibility of electric vehicles. As 

these developments unfold, Volvo's vision for a greener future looks increasingly 

achievable. 

Conclusion 
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Volvo's 65% decline in Q1 EV sales raises important questions about the brand's 

readiness and strategy for an all-electric future. While the current market presents 

significant challenges, Volvo's strategic adjustments and steadfast commitment to 

electrification indicate a resilient approach to achieving its 2030 goals. Will Volvo's 

bold vision for an all-electric future ultimately prevail, or are these setbacks indicative 

of deeper issues that need addressing? 

What do you think? Are these challenges just temporary hurdles, or do they signal a 

need for a major strategic shift? 

 


